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abstract: on the basis of survey responses of 570 journalists from 114 newspapers, radio, news-
wires, television, and internet news organizations, this paper describes the role conceptions, epis-
temological underpinning, and ethical values of the Chilean news media workers, comparing the 
differences that exist among media types and between the capital and the rest of the country. the 
findings show territorial cultures of journalism, with differences between the capital and provincial 
regions, mostly classifiable, because of the country’s centralization and sociocultural characteristics. 
likewise, the results indicate that the Chilean journalists’ professional culture is not a substantial 
function of the type of media in which they work, and that the effects that “region” and “media 
type” factors have on journalism culture are independent from each other.
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introduction1

as journalism has become one of the most important institutions for under-
standing the political, economic and cultural processes of democratic soci-
eties (Cook, 1998), scholars have not only had to focus on the study of what 
is news for the media, but also understand how news content is developed, 
in which context and under which professional cultures (mellado, 2009). 

in the image of professional journalism, there are five ideal values that have 
given legitimacy and credibility to the activity throughout decades: Public 
service, objectivity, autonomy, immediacy and ethics (deuze, 2005). How-
ever, many of these values have been put into doubt, challenged all of them 
by new technology, as well as the global economy and politics (Christians 
et al., 2009). 

specifically in Chile, since the beginning of the 1990s, journalism has faced 
different structural and productive changes. after 17 years of dictatorship, 
the press has had to gradually recover its freedom, losing the fear it had 
gotten used to under military repression. in turn, the consolidation of the 
free market, as well as the incorporation of new technology into everyday 

1  Research for this paper received funding from FondeCyt Grant no. 1080066.
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life, have driven the appearance of new platforms of social 
interaction, forcing the traditional media to increase their 
scope and reconsider their relationship with the audiences. 

But although on a global scale Chile is a democratic coun-
try with relatively strong levels of freedom of speech (Free-
dom House, 2009), neither this freedom– established by 
the Constitution–nor democracy guarantee that the media 
will move forward in the promotion and defense of public 
interest.

the concentration of media ownership (Becerra and mas-
trini, 2009), as well as their political-ideological interests 
(mönckeberg, 2009), have been strongly associated to 
low levels of pluralism in the news, homogenization of the 
agenda, a condescending attitude towards official pow-
ers, and the journalists’ loss of power as independent pro-
fessionals (dermota, 2002; Gronemeyer, 2002; santander, 
2007). 

in the case of the press, the country faces a duopoly struc-
ture made up of the El Mercurio and Copesa, both strongly 
linked to the country’s political right.  television is a mix 
of public and private undertakings. the national television 
networks include the public tv station televisión nacio-
nal de Chile (tvn); the Canal 13, that used to belong to 
the Catholic Church, today is in hands of the luksic group; 
megavisión, a private channel owned by the Claro group 
and the mexican consortium televisa; Chilevisión, owned 
by time Warner; and la Red, which is owned by the mexi-
can businessman Ángel González. 

Radio is dominated by a small number of consortiums, 
such as the spanish Prisa group and the Grupo dial, which 
belongs to Copesa. among the national networks, the Co-
operativa and Radio Bío-Bío networks stand out, owning 
48 and 51 radio stations, respectively. the Bío-Bío group 
also controls a regional television channel, and is associ-
ated with CNN Chile, a cable news tv station. 

this current state of journalism is rooted in its origin and 
development. the first impulses made by the press after 
Chile’s independence (1810) were timid and irregular.  only 
at the end of the 19th century and beginning of the 20th 
century did the press attain a new vigor, thanks to its rela-
tionship with the so-called “social question”.

many newspapers came about during the political strug-
gle, from the mancomunales (unions formed by leftist 
workers, very common at the end oh the 19th and begin-
ning of the 20th centuries), as well as from the more con-
servative sectors. during this time, the more professional 
press was born, looking more like what we today under-
stand as a newspaper.  on of the first examples was El 
Ferrocarril, which disappeared with the new century, and 

later, El Mercurio, which is still in circulation. at that time, 
the popular press also began to appear, consolidated in 
the second half of the 20th century with El Clarín, which 
had an enormous circulation until its closure with the mili-
tary coup in 1973.

after the coup, newspapers, magazines, and radio stations 
were shut down, and television stations were intervened. 
this period was characterized by censorship and self-cen-
sorship. Beginning in the late 1970s and early 1980s, inde-
pendent journalistic projects began to appear, pushing the 
limits and imposing topic and points of view that until that 
time had been silenced. that press, key in recovering de-
mocracy, slowly disappeared during the 1990s because of 
lack of financing, among other reasons (dermota, 2002). 
since then, the practice of journalism has experienced two 
relevant phenomena: the first is its sensationalism, where 
the agenda has been predominantly focused on television; 
and the second, the circulation, readership and public in-
vestment crisis, especially in the press, which has been also 
experienced in the rest of the world. in this context, profes-
sional projection, as well as the work conditions of those 
who work in written press, television and radio have been 
very uneven (mellado, 2011).

meanwhile, although regionalization has become a priority 
topic in the re-democratization process of the social and 
political system, the country is still marked for its high level 
of centralization in decision making and marginal partici-
pation of its regions (PnUd, 2009). Chile is divided into 15 
regions. santiago, the capital, is located in the metropoli-
tana Region, and contains more than 40% of the nation’s 
population. all of the media with national coverage are 
located in the capital, as well as the government and the 
corporate offices of the majority of companies operating 
in the country –both national and international. only the 
legislative power is located in another region, 120 kilome-
ters west of santiago.  

despite all of these circumstances, scholars have not made 
systematic efforts to study the Chilean journalists’ pro-
fessional cultures. Considering this shortcoming, the ob-
jective of this study is to map the different domains that 
outline both organizational and territorial journalism cul-
ture among Chilean news media workers. 

literature review and previous studies 

Journalism culture, as a concept of inquiry, has gained 
space in the global academic circuit, especially because 
of its capacity to integrate the journalists’ diversity of pro-
fessional norms, orientations and practices under one con-
cept, in a more intuitive and orderly manner (Hanitzsch, 
2007). authors like schudson (2001), deuze (2002), 
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Campbell (2004), and Zelizer (2005), among many others, 
have used the concept of journalism culture to address the 
identity of journalism around the globe.

However, most of the empirical research comes from West-
ern countries and has been limited to studying specific as-
pects within the phenomenon (Weaver and Wilhoit, 1986, 
1996; Weaver et al., 2007, Patterson and donsbach, 1996; 
Berkowitz et al., 2004; Cuillier, 2009; ettema and Glasser, 
1984; donsbach and Klett, 1993, among others).

in latin america, and specifically in Chile, the scarce re-
search on journalists has been linked to the study of their 
sociodemographic, work, and educative profile, and very 

little has been done on the analysis of the ways journalists 
make sense of their work and profession (mellado, 2010). 
one of the studies that can be classified within the last ori-
entation was developed by Wilke (1998), who carried out 
a comparative analysis among Chilean, mexican and ecua-
dorian journalists. in the Chilean case, Wilke describes the 
journalists as “neutral” reporters and “public entertainers”. 
at the beginning of the 21st century, Gronemeyer (2002) 
analyzed the Chilean journalist’s autonomy and levels of 
independence, based on a survey applied to reporters and 
editors. the study found that both groups gave great im-
portance to characteristics like veracity, critical thought, 
and independence within the practice of journalism. 
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mapping journalism culture 

With the objective of integrating the different approach-
es used by scholars to study journalism culture, Hanitzsch 
(2007) suggested a heuristic model –designed to identify 
areas of disagreement among journalists regarding their 
attitudes, beliefs and role conceptions. 

specifically, the model argues that there are three central 
domains in which journalism cultures materialize: the first 
domain is institutional roles–also called journalistic or me-
dia roles–and refers to the normative and real functions of 
journalism in society; a set of expectations, values, norms, 
and standards defining how news people and organiza-
tions should and do work (norris and odugbemi, 2008, 
p. 28). the second domain is epistemological orientations, 
and deals with the justification of knowledge and the va-
lidity criterion used by journalists to distinguish what is 
true from what is false. Finally, ethical values point to the 
question of how journalists respond to ethical dilemmas.

the model recognizes the existence of three fundamental 
divisions when measuring institutional roles (intervention-
ism, power distance and market orientation), two relevant 
aspects within the epistemologies orientation domain (ob-
jectivism and empiricism), and two fundamental categories 
within the ethical values domain (relativism and idealism). 
each one of these divisions spans two ideal-typical poles, 
along a continuum. 

Interventionism reflects the extent to which journalists fol-
low a particular mission and promote certain values. the 
distinction is made between two types of journalists: one 
active, socially committed, and the other passive and dis-
tant. the level of power distance refers to the journalist’s 
position towards loci of power in society. the adversary 
pole of the continuum captures a type of journalism that 
denounces wrongdoings and challenges those in pow-
er. the ‘loyal and opportunist’ journalism, on the other 
hand, tends to defend authorities, and serves as a mes-
senger for the political and economic elite. Market orienta-
tion accounts for the journalists’ viewpoint of the audience 
as either citizens or consumers. in the latter perspective, 
journalism cultures strongly submit to the market logic–
consumer oriented approach–as opposed to the citizen 
oriented approach, that gives priority to what journalists 
think the public should know.

the objectivism dimension marks the distinction between 
two fundamental beliefs: the existence of a truth that 
can be portrayed ‘just as it is,’ and the belief that news 
is just a representation of the world that requires inter-
pretation. Empiricism refers to the relative weight given 

to an empirical justification of truth. Journalism cultures 
close to the active pole of the continuum emphasize ob-
servation, measurement and experience, while the jour-
nalism closer to the pasive pole accentuates reason, 
opinion, and analysis.

Relativism refers to the way in which journalists confront 
ethical decisions. While some base their personal moral 
philosophies on universal ethical rules, others believe that 
ethical decisions are very dependent on the situational 
context. Finally, the idealism dimension measures the im-
portance that journalists give to the consequences of their 
actions, when they deal with ethical dilemmas. While some 
journalists are more means-oriented and believe that de-
sirable consequences should always be obtained with the 
‘right’ action, others are more goal-oriented and admit that 
harm will sometimes be necessary to produce a greater 
public good.

through the Worlds of Journalism project (2008-2009), 
the model was used to describe journalism cultures in 18 
countries, among them Chile (Hanitzsch et al., 2011; mel-
lado et al., 2012). nevertheless, the project’s design was 
originally planned for cross-national comparison, and not 
analyzing the differences and similarities that could take 
place within each one of the countries, even though vari-
ances within cultures may sometimes be greater than vari-
ations across cultural boundaries (Øyen, 1990). also, it 
used non-probabilistic/matched samples of 100 journal-
ists per country: each one of the samples were similar in 
terms of their internal structure–allowing for comparison 
across countries (Hofstede, 2001)–but it is difficult to gen-
eralize the results, and limit the statistical possibilities to 
the analysis of just one nation.

this work uses the general conceptualization proposed by 
Hanitzsch, but will go into depth on the organizational 
and territorial variations of journalism culture within a sin-
gle country, using a representative sample of Chilean news 
media workers. 

although Hanitzsch’s model mentions the existence of “di-
mensions”, the way that the items are measured in the sur-
vey designed for these purposes–on the basis of positive 
and negative statements within each dimension–makes 
any statistical analysis tend to treat both poles on the con-
tinuum as different factors, without possibility of reliably 
testing the model’s statistical validity. Because of this, and 
considering that our study uses the survey designed by 
Worlds of Journalism project as a baseline, no reference 
will be made to dimensions, rather to divisions or relevant 
concepts, with a mainly descriptive goal within each ana-
lyzed domain.
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research questions

RQ1: How do Chilean news workers evaluate journalism’s 
institutional roles, epistemological orientations and ethi-
cal values?  

RQ2: How do different news media types shape Chilean 
journalists’s role perceptions, epistemological orienta-
tions and ethical values? 

rQ3: How does the capital region differ from the provin-
cial regions in terms of journalists’ role perceptions, epis-
temological orientations and ethical values? 

rQ4: Is there any effect of the interaction between me-
dia type and region, in the way journalists evaluate their 
professional culture? 

method

research design and population

the data reported in this article comes from an on-line 
survey of Chilean news media people conducted in the an-
tofagasta, Biobío, araucanía, and metropolitana regions. 
these territorial zones represent the north, center, and 
south of Chile, as well as 70% of the nation’s population.

Following Weaver and Wilhoit’s classic definition (1986, 
p. 168), a news media journalist was considered as some-
one who has “editorial responsibility for the preparation 
or transmission of news stories or other information [...] 
rather than those who created fiction, drama, art, or other 
media content”. the sampling population comprised not 
only full-time, but also part-time news media people who 
worked for any daily and weekly newspapers, news mag-
azines, radio stations, television channels, newswires and 
professional internet media. Journalists surveyed included 
reporters, news writers, commentators, columnists, copy 
editors, editors, publishers, news anchors and producers of 
news. Photographers and cameramen were excluded, as 
were graphic designers, librarians, and audio technicians 
because they do not usually have direct responsibility for 
news content. 

data collection

the self-administered questionnaire was distributed to the 
entire journalist population under study (n=1979). the e-
mails addresses, as well as the population’s basic param-
eters, were available because of the first census of Chilean 
journalists and journalism educators carried out between 
august 2008 and april 2009, in the frame of the larger 

research project to which this study belongs (mellado et 
al., 2010). 

the online survey was carried out during a 5-week peri-
od in the Chilean spring of 2009 (november-december). 
the research team invited the population to participate in 
the study. Four days later, the survey link was sent to the 
email of each journalist, instructing them to respond to the 
questionnaire at the time of their convenience by using any 
computer with internet access. Before beginning with the 
questions, the surveyed were asked to give their informed 
consent by clicking on a particular button on their com-
puter screen. the survey’s instructions established that in 
the case of having more than one job, journalists should 
answer considering their most important workplace, so the 
response rate could be monitored through the census’s da-
tabase. after four follow-up email reminders, a total of 570 
usable surveys were completed, yielding a response rate 
of 29% (see table 1). although this percentage is low, it 
is slightly higher than those obtained by other on-line sur-
veys (Kwak and Radler, 2002). 

With the objective of controlling non-response error, so-
ciodemographic, geographical and work related variables–
sex, age, level of education, place of residence, media type, 
and full-time/part-time contract–were checked against 
the results of the census. according to the analysis, respon-
dents and non-respondents were quite homogeneous, with 
no significant differences among the groups in terms of 
gender, education level, media type, or full-time/part-time 
positions. the age variable presented significant differenc-
es between the sample and the population, but only in the 
31-35 age group. another significant difference was ob-
served in the sample’s geographic distribution. although 
the representation of journalists from santiago was almost 
perfect, journalists from the Biobío and araucanía regions 
were slightly over-represented, while journalists from the 
antofagasta Region were underrepresented. during the 
analysis, the totals from the three provincial regions were 
combined, as no significant differences were observed be-
tween them. 

table 1. sample basic characteristics.

radio 
(n=111)

television
(n=155)

Written press 
(n=304)

Female 32.1% 39.9% 39.3%

median age 35 years 33 years 34 years

College educated 77.4% 95.7% 95.3%

major in Journalism 66.7% 87.1% 91.1%

Full-time contract 71.2% 74.2% 82.9%

Place of residence (capital) 60.6% 78.7% 75.3%

non-management staff 74.8% 76.1% 66.8%
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measurement 

the set of scales used for this study was adapted to the three 
domains proposed by Hanitzsh (2007) and operational-
ized by Worlds of Journalism project (2007-2009). specifi-
cally, when designing the items that measure institutional 
roles, work by Weaver and Wilhoit (1986, 1996), Weaver 
et al. (2007), and Ramaprasad and Kelly (2003) was also 
used. nevertheless, due to cultural and social character-
istics specific to Chile, some of the questions were elimi-
nated, others were added, and still others were reworded, 
in order to explore important local issues. twenty eight 
items were asked in order to measure the journalist’s self-
perceptions regarding the importance of different institu-
tional roles, on a 5-point scale where one corresponded to 
“not important at all”, and five corresponded to “extreme-
ly important”. in the case of epistemological beliefs and 
ethical values, eight and six items were used to measure 
the journalists’ agreement or disagreement, respectively, 
on a 5-point scale where the response options were from 
“strongly disagree” to “strongly agree”.

Findings 

in order to answer the research’s questions of this study, 
a general characterization of the three culture domains 
among Chilean journalists is described by  means of scores 
and standard deviations of the journalists’ responses.

differences according to media type (written press, radio 
and television) and geographic location (region/capital), 
as well as possibles interaction terms between them, were 
calculated through analysis of variance. 

For reasons of parsimony, and because of the small sam-
ple size that on-line newspaper, news agency and maga-
zine journalists represent, they were grouped together 
with newspaper journalists in the written press category. 

different statistical tests were previously done in order to 
investigate possible discrepancies inside this group, and no 
significant differences were found in any of the measured 
items.

institutional roles 

Regarding the level of interventionism, the results show 
that the classic professional values of detachment and non-
involvement are not very important characteristics of Chil-
ean journalism. this pattern is consistent with the three 
media types under study, with no significant differences 
found between the capital and the provincial regions, nor 
important effects of interaction between the variables (see  
table 2).

Chilean journalists tend to favor a more committed stance 
with society, ranking high in most of the items correspond-
ing to the active pole of the division. the data show signifi-
cant differences among media type and region, although 
non significant interaction term between both factors. 

television journalists significantly differ from radio jour-
nalists, and give more support to influencing public opin-
ion (F=4.075, d.f=2; p<.05). Written press journalists 
move away from radio journalists and television journal-
ists, caring less for cultivating patriotism and nationalism 
(F=8.176, d.f=2; p< .001). 

meanwhile, promoting ethical or moral values (F=26.138, 
d.f=1; p<.001), and cultivating nationalism and patrio-
tism (F=70.705, d.f=1; p<.001), are functions more valued 
by journalists from the provincial regions than from the 
capital –the latter able to explain 11.4% of the overall 
variance. this result could be related to the cultural char-
acteristics that differentiate the capital with the rest of 
the country. Provincial cities are much smaller than san-
tiago, and they tend to have a more conservative and 

table 2. importance given to interventionism: diferences among media type and between regions.

media type region

interventionism 
Written press radio television provincial regions capital  

Mean SD Mean SD mean sd mean sd mean sd

Be a detached observer 3.19 1.24 3.19 1.11 3.25 1.32 3.06 1.34 3.26 1.20

Be a passive observer 2.32 1.29 2.48 1.27 2.36 1.30 2.42 1.31 2.34 1.28

influence public opinion 3.86 1.01 3.72 1.06 4.07 1.02 3.97 1.05 3.86 1.02

set the political agenda 3.21 1.22 3.23 1.18 3.37 1.07 3.22 1.19 3.27 1.17

Promote ethical or moral values, either 
conservative or liberal

3.07 1.30 3.26 1.27 3.33 1.21 3.64 1.23 3.02 1.25

debate and evaluate international policies that 
affect latin america  

3.43 1.29 3.60 1.13 3.46 1.13 3.44 1.15 3.48 1.18

Cultivate nationalism/patriotism 2.06 1.16 2.32 1.25   2.52 1.14 2.92 1.30 2.01 1.05

scale ranges from 1 = not important at all  to 5 = extremely important.
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traditional population. a good part of the production and 
consumption of cultural goods and services is concentrat-
ed in the capital. in this vein, this finding may reflect a 
strategy for the construction of regional identity as op-
posed to the metropolitan/central identity. 

in terms of power distance, journalists were found to be 
supportive of “acting as a watchdog” of the facto powers, 
although significant differences are observed among jour-
nalists from the provincial regions and those from the capi-
tal, the latter giving less importance to the vigilance of the 
citizens (F=20.969, d.f=1; p<.001) (see table 3). 

the country’s high centralization causes the capital to be 
the place where the economic and political power is con-
centrated, as well as its cultural production. this situation 
could generate more opportunities for keeping watch on 
the facto powers among the journalists who work there. 
in addition, the same powers being “watched” have made 
their impact on public space more professional (tironi and 
Cavallo, 2001) having communication teams, generally lo-
cated in the capital, with the purpose of facilitate their 
influence in the media’s agenda. the regional press, mean-
while, has a more limited agenda of official news, forcing 
it to develop its own news guideline, more focused on its 
citizens. 

according to region, there are no significant differences, 
nor important interaction effects among the variables.

on the other pole of the continuum, Chilean journalists 
tend to reject the functions linked to the propagandistic 
role. the items that measure this position are the worst 
evaluated within the domain of institutional roles, espe-
cially by journalists from the capital, give greater support 
to highlighting the country’s advances and triumphs in 

relation to the rest of the world (F=33.525, d.f=1; p<.001); 
actively support government policy on national develop-
ment (F=9.530, d.f=1; p<.01); highlight the benefits of the 
current economic model (F=14.121, d.f=1; p<.001); convey 
a positive image of political leadership (F=9.485, d.f=1; 
p<.01); and convey a positive image of business leadership 
(F=30.736, d.f=1; p<.001). again, the country’s centraliza-
tion may have something to do with this result. Journal-
ists from the regions have less access to the information 
and the circles of power, making it more difficult for them 
to challenge official sources and generate their own infor-
mative agendas. likewise, the local press tends to have 
a closer relationship with regional authorities, because of 
the small size of the cities and their populations. 

Within media types, meanwhile, there are no significant 
differences, nor are important effects of interaction among 
the variables. 

the functions that measure the both poles of market orien-
tation received the highest percentages of acceptance and 
mean scores, showed a convergence of functions where im-
portant support is given to the press’s civic role, as well as 
the individual needs of the public. 

specifically, the items that were associated with a citi-
zen-orientation caused a transversal agreement among 
television, radio, and written press journalists. However, 
journalists from the provincial regions give significant-
ly more importance to providing information that public 
needs to make political decisions (F=4.913, d.f=1; p<.05), 
motivate participation in civic activities (F=10.303, d.f=1; 
p<.001), promote social changes (.F=6.371, d.f=1; p<.05), 
and assure coverage of local news (F=105. 535, d.f=1; 
p<.001). Cross-regional differences in this last item are the 

table 3. importance given to power distance: diferences among media type and between region.

power distance

media type region

Written press  radio television
provincial 

regions
capital

Mean sd mean sd mean sd mean sd mean sd

act as watchdog of the government 3.87 1.21 3.94 1.21 3.72 1.24 3.92 1.12 3.82 1.24

act as watchdog of business elites 3.84 1.25 3.83 1.21 3.66 1.29 3.89 1.13 3.75 1.29

act as watchdog of political parties 3.56 1.29 3.58 1.41 3.56 1.30 3.50 1.26 3.59 1.33

act as a watchdog of citizens 3.22 1.34 3.41 1.29 3.49 1.20 3.76 1.15 3.19 1.32

Give relevance to the country’s advances and triumphs in 
relation to latin america and the developed world

3.14 1.15 3.35 1.26 3.34 1.06 3.71 1.08 3.08 1.14

actively support government policy on national 
development

2.57 1.17 2.69 1.14 2.73 1.07 2.89 1.16 2.55 1.12

Highlight the benefits of the current economic model 2.08 1.06 2.18 1.10 2.37 1.05 2.47 1.11 2.08 1.04

Convey a positive image of political leadership 1.99 0.96 2.02 1.13 2.17 0.98 2.26 1.09 1.97 0.97

Convey a positive image of business leadership 1.96 1.02 2.00 1.13 2.12 0.96 2.41 1.12 1.87 0.96

scale ranges from 1 = not important at all  to 5 = extremely important.
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most important of all of the functions analyzed, account-
ing for 20% of the overall variance. one reason might be 
the simple fact that “local news” for media in the capital is 
actually national news, because of the country’s geopoliti-
cal centralization. in this sense, it is possible to think that 
the territorial proximity to national news sources makes 
them consider it as local, even when they are dealing with 
aspects of national interest (see table 4).

a similar situation occurs with the functions more orient-
ed towards the public as a consumer, where journalists 
from the provincial regions give significantly more im-
portance to helping people with their everyday problems 
(F= 12.433; d.f=1; p<.001), providing information quickly 
(F=5.742, d.f=1; p<.00), and producing news that inter-
ests a larger number of people (F=11. 667, d.f=1; p<.000), 
than journalists in the capital. it is not surprising that re-
gional journalists are more concerned with their specific 
audience’s needs, because of Chile’s territorial structure. 
However, considering that audience’s ratings have become 
an important topic in the media’s editorial decisions, and 
also that it has only been institutionalized in the country’s 
capital, it is noteworthy that journalists who work there 
give less importance to reaching larger audiences. a pos-
sible explanation has to do with the greater segmentation 
that gradually capital media have had in terms of its tar-
get audience, in comparison with the more general offer 
observed in the regional press. 

again, the data does not reveal any significant interaction 
between media type and region, regarding the level of im-
portance the journalists give both poles of the market ori-
entation approach. 

epistemological orientations

in general, the Chilean journalists tend to disapprove sub-
jectivity in journalism, supporting the study done by Wilke 
(1998) more than a decade ago in Chile. they consider 
that impartiality should be a norm, and that their beliefs 
and convictions cannot influence their reporting. 

levels of empiricism in news making are also a largely val-
ued element by the Chilean professionals, who mostly sup-
port the factualness and reliability of information, as well 
as the separation of facts and opinion.

in territorial terms, significant differences are observed in 
the positive poles of both epistemological orientations, as 
can be seen in tables 5 and 6. Journalists from the capi-
tal claim greater impartiality (F=13.313, d.f=1; p<.000) 
and neutrality (F=10.056, d.f=1; p<.01), and agree with 
separating their personal beliefs from their everyday work 
(F=14.839, d.f=1; p<.000), more than journalists in provin-
cial regions. at the same time, they give greater support to 
the use of empirical evidence as a way of facing the news 
(F=8.327, d.f=1; p<.01) and the idea that the facts speak 
for themselves (F=7.009, d.f=1; p<.01). it is possible that 

table 4. importance given to market orientation approach: diferences among media type and between the capital and 
provincial regions.        

media type region

market orientation 
newspapers radio televisión

provincial 
regions 

capital  

Mean sd mean sd mean sd mean sd mean sd

Promote democracy 3.90 1.14 4.11 0.96 4.13 1.02 4.11 0.88 3.97 1.14

Provide citizens with the information they need to make 
political decisions. 

4.09 1.02 4.15 1.03 4.02 1.04 4.24 0.83 4.02 1.08

educate people about controversial and complex topics 3.93 1.10 4.16 0.99 3.89 1.12 4.06 1.02 3.93 1.10

motivate people to participate in civic activity and political 
discussion

3.74 1.04 3.77 1.07 3.66 1.03 3.97 0.94 3.64 1.06

ensure coverage of local issues 3.63 1.20 3.90 1.08 3.71 1.12 4.50 0.94 3.43 1.10

advocate for social change 3.64 1.16 3.84 1.02 3.59 1.03 3.87 1.01 3.60 1.12

develop the intellectual and cultural interest of the public 4.10 0.99  4.20 0.94 4.07 0.82 4.22 0.88 4.07 0.97

Provide the audience with the information that is most 
interesting

4.17 0.87 4.22 0.76 4.25 0.90 4.31 0.84 4.16 0.86

Get information to the public quickly 4.04 1.01 4.23 0.85 4.13 0.85 4.26 0.91 4.05 0.94

Give the audience concrete help to manage their everyday 
problems

3.69 0.97 3.88 0.89 3.83 1.21 4.01 0.84 3.69 0.97

Concentrate on news that is of interest to the widest 
possible audience

3.48 1.04 3.33 1.09 3.63 0.99 3.75 1.01 3.41 1.04

Provide entertainment and relaxation 3.34 1.01 3.41 0.93 3.45 0.94 3.49 0.96 3.35 0.98

scale ranges from 1 = not important at all  to 5 = extremely important.
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the differences are partially caused by greater levels of pro-
fessionalization  that exist among journalists working in 
capital media. likewise, it is also possible that the capital 
media outlets’ greater competence motivates stronger de-
mands regarding the press’s normative standards.

according to media type, significant differences are seen 
on the other pole of both orientations. Radio journalists 
claim to be more subjective than written press  and tele-
vision journalists, in terms of making it clear which of the 
parties in a dispute is right (F=3.625, d.f=2; p<.05). also, 
radio journalists tend to create more news content based 
on their reasoning and analysis, and not through empiri-
cal evidence (F=3.750, d.f=2; p<.05). in this last item, an 
interaction effect can be observed among the variables, 
indicating that while differences are observed between 
radio and written press in the capital, in provincial re-
gions they appear between radio and television journal-
ists (F=3.483, d.f.=2; p=.05). according to this result, the 
journalism that is farthest away from the negative pole of 
empiricism is developed by the written press in the capi-
tal, and television journalists in the provincial regions (see 
table 6). Regional journalists that work in television are 
often correspondents from national channels, and there-
fore, are influenced by the guidelines and interests of the 
media located in the capital.

ethical values 

Chilean journalists do not give much support to formu-
lating their own codes of conduct. on the contrary, they 
strongly defend the existence of universal ethical princi-
ples that should be followed regardless the situation and 
context. this position is not very different among journal-
ists from the written press, radio, and television, although 
the professionals from the provincial regions are those 
who give more support to the possibility of reasoning what 
is ethical or not in determined contexts (F=5.820, d.f=1; 
p<.05). the small amount of variance explained (1%), how-
ever, supports the idea of general consensus regarding the 
journalists’ stance of this aspect (see table 7). 

in terms of levels of idealism, neither percentages of agree-
ment nor the general average of the scores show a clear 
tendency regarding the importance that journalists give to 
the active and passive pole of this division. the majority 
agree with rejecting any questionable reporting method, 
even if this means not getting the story, but they also tend 
to support the idea that facing certain situations the dam-
age could be justifiable if the results produce a greater 
good. 

although no important interaction effects between media 
type and region were detected, the specific analysis of dif-

table 5. importance given to objectivism: diferences among media type and between regions.

media type region

objectivism 
newspapers radio television

provincial 
regions 

capital  

Mean SD Mean sd mean sd mean sd mean sd

i do not allow my own beliefs and convictions to 
influence my reporting

3.40 1.20 3.41 1.17 3.65 1.22 3.35 1.20 3.80 1.16

i remain strictly impartial in my work 3.83 1.19 3.67 1.33 3.81 1.00 3.69 1.14 4.09 1.07

i think that journalists can depict reality as it is 3.07 1.21 3.16 1.21 3.26 1.06 3.05 1.16 3.40 1.17

i always make clear which side in a dispute has the 
better position

2.64 1.06 2.89 1.31 2.52 1.11 2.73 1.13 2.63 1.13

scale ranges from 1 = strongly disagree to 5 = strongly agree.

table 6. importance given to empiricism: diferences among media type and between regions.

media type region

empiricism 
newspapers radio television

provincial 
regions 

capital  

Mean SD Mean SD Mean SD Mean SD Mean SD

i provide analysis of events and issues in my work 3.09 1.09 3.43 1.07 3.14 1.27 3.29 1.17 3.13 1.13

i think that facts speak for themselves 3.43 1.06 3.57 1.10 3.47 1.03 3.40 1.06 3.67 1.04

i make claims only if they are substantiated by hard 
evidence and reliable sources

4.16 0.87 4.26 0.80 4.14 0.97 4.12 0.92 4.36 0.77

i always stay away from information that cannot be 
verified

3.33 1.11 3.36 1.22 3.15 1.24 3.19 1.22 3.32 1.15

scale ranges from 1 = strongly disagree to 5 = strongly agree.
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ferences among the groups gives a clearer interpretation of 
the data (see table 8). Radio journalists give significantly 
more support to avoid questionable methods of reporting 
(F=3.459, d.f=2; p<.05.), and  to the idea that reporting 
and publishing a story that can potentially harm others is 
always wrong (F=3.628, d.f=2; p<.05).  meanwhile, journal-
ists working in provincial regions are those who give signif-
icantly more importance to both aspects (F=7.386, d.f=1; 
p<.01, for avoid questionable methods of reporting, and 
F=5.335, d.f=1; p<.05, for harm others is always wrong).

the data, however, appear to be only slightly conclusive 
and indicate the need for going into depth on more per-
sonal factors that identify the journalists, especially if we 
consider that the journalist’s media type and region of ori-
gin can only explain 4% of the total variance. even so, it is 
possible to venture some elements that could explain this 
result. the process of news making in capital media, espe-
cially television, is based on a highly competitive environ-
ment. in provincial regions, in contrast, the competition is 
less pronounced. in many of their cities there is only one 
newspaper with regional circulation, and one or a few tele-
vision channels.

conclusions 

this work described the journalists’ roles conception, their 
epistemological stance towards the search for truth, and 
their ethical values, with the purpose of understanding the 
relationship that exists between media type, the geopoliti-
cal factor (central/periphery) and journalism culture. The 
country’s high centralization, as well as the particular char-
acteristics and constraints of news reporting that differen-
tiate Chilean media, caused us to suspect a possible clash 
of cultures among Chilean news media journalists.

in general terms, Chilean journalists distance themselves 
from the classic professional values of detachment and 
non-involvement, having a greater proximity with the func-
tions of interpreter, participator and intervener. likewise, 
journalists give a strong support to the adversary role, and 
generally reject positions that are loyal to power. this last 
result, however, causes certain contradictions considering 
the current media  system in Chile, where a large part of 
the media outlets (national and regional) are in hands of 
the political-economic elite. since the study is based on 
the journalists’ perceptions and not on their real practice, 

table 7. importance given to relativism: diferences among media type and between regions.

media type region

relativism 
newspapers radio television

provincial 
regions 

capital  

Mean SD Mean sd mean sd mean sd mean sd

there are ethical principles which are so important 
that they should be followed by all journalists, regard-
less of situation and context

4.08 1.03 4.12 1.07 4.08 1.06 4.24 0.99 4.04 1.06

ethical dilemmas in news coverage are often so com-
plex that journalists should be allowed to formulate 
their own individual codes of conduct

3.12 1.18 3.08 1.28 3.08 1.28 3.27 1.26 2.98 1.25

What is ethical in journalism varies from one situation 
to another

3.09  1.25 3.23 1.24 3.23 1.25 3.28 1.21 2.99 1.27

scale ranges from 1 = strongly disagree to 5 = strongly agree.

table 8. importance given to idealism: diferences among media type and between regions.

media type region

ideaslism 
newspapers radio television

provincial 
regions 

capital  

Mean SD Mean sd mean sd mean sd mean sd

Journalists should avoid questionable methods of 
reporting in any case, even if this means not getting 
the story

3.63 1.15 3.80 1.11 3.46 1.14 3.84 1.06 3.54 1.16

Reporting and publishing a story that can potentially 
harm others is always wrong, irrespective of the 
benefits to be gained

 2.72 1.16 3.05 1.19 2.71 1.23 2.98 1.34 2.71 1.13

there are situations in which harm is justifiable if it 
results in a story that produces a greater good

3.52 1.24 3.42 1.19 3.51 1.07 3.40 1.10 3.53 1.21

scale ranges from 1 = strongly disagree to 5 = strongly agree.
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future studies should design methodological strategies 
able to model not only the perceived journalism cultures, 
but also those assumed by national and international jour-
nalism.  

Regarding the way that journalists address their audi-
ence, the results showed an important support of the 
civic role of the press, but at the same time, to the con-
sumer-oriented approach. indeed, functions coming from 
both poles end up being the best evaluated. the question 
that emerges is if the conception of the public as a con-
sumer has become more important because of the pro-
ductive and structural changes that Chilean media have 
gone through in the last decades, or if this function has 
always been present in the journalists’ ideology. the lack 
of national studies hinders a reliable answer to this ques-
tion, although the first suspect appears to have greater 
support, since corporate values are becoming more and 
more important to editorial process.

Parallel to this, the epistemological orientations of the 
Chilean journalist crystallize in low levels of subjectivism 
and general high levels of empiricism, while in terms of 
ethical values, a high consensus exists in terms of general 
behavior norms that should be followed, although there is 
less clarity regarding the levels of idealism present in the 
national press. 

specifically, although the amount of variance that can be 
explained by the geopolitical factor is only moderate, the 
results of this study indicate that there are different ter-
ritorial cultures of journalism, mostly classifiable, because 
of the country’s centralization and sociocultural character-
istics. 

another relevant finding of this work indicates that the 
Chilean journalists’ professional culture is not a function of 
the media type. in fact, very few differences are detected 
among the institutional roles, epistemological orientations, 
and ethical values of journalists from the written press, ra-
dio, and television. one possibility is that the globaliza-
tion process, media ownership concentration, as well as a 
more pronounced newsroom convergence are homogeniz-
ing the journalists’ ideologies, beliefs and attitudes (Hallin 
and mancini, 2004; deuze, 2007). another option, howev-
er, is that media culture is more linked to job routines, the 
journalist’s socialization in the newsroom, specific editorial 
structures, and systemic/cross-national variables –regard-
less of the media type they deal with. 

the last result of this study is related to the high inde-
pendence found between “territorial” and “organizational” 
factors, in terms of the effect that both produce on Chil-
ean journalism culture. the only significant interaction was 
concerned with the press’s level of empiricism. this finding 

indicates that the significant differences seen between 
journalists from the peripheral regions and the capital do 
not depend, at least on an added level, on media type. 
likewise, they show that the strength of the differences 
existing between the different media types analyzed does 
not significantly depend of the regional level. 
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