The fourth section, on Organizations and Culture, contains
two articles: Developing Agility Paths by Emphasizing Work
Values in Knowledge-based Organizations: a Study of Vir-
tual Universities, and The Effect of Paternalism and Del-
egated Authority on Job Satisfaction and Organizational
Commitment: Examples from Chile and the United States.
The first article proposes a course of action to create agility
in organizations by emphasizing work values, focusing on
virtual universities as knowledge-based organizations. The
second article in the section compares paternalist manage-
ment styles with others that favor the delegation of au-
thority in two culturally different organizational contexts,
examining the effects of the different management styles
on job satisfaction and organizational commitment.

The section on Environment and Development contains
the article The New Political Governance and Inter-sectorial
Collaboration for Sustainable Development, in which the
authors suggest that the Relational Model of the Welfare
State tends to promote plural social and political structures
and theoretical-political perspectives that are framed ac-
cording to the concepts of Corporate Social Responsibil-
ity and Sustainable Development. The article examines the
nature of the relational model and its inherent risks. In the
section on Production and Technological Management the
article Integrating the Design Function in the Portuguese
Natural Stone Sector: Defining a Profile examines the vari-

ous aspects of design that businesses in the sector value
most highly, in an attempt to identify connections between
the values of innovation, differentiation and competitive-
ness. The final article of this edition, Colombians and New
York Drugs Trafficking Networks in the 70s, which appears
in the section Drugs Trafficking and Society, challenges the
widely held view that the trafficking of drugs from Colom-
bia has been controlled by the so-called “Cartels". Using in-
formation from US archives the author shows that it was in
fact an open business involving multiple participants from
many different countries.
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-I-’his third volume of Innovar in 2014 is divided in seven
sections, with the peculiarity that its first section is
devoted to the Il INBAM conference that took place
in Lisbon, Portugal, from June 17 to 19, 2013. Innovar was
one of the 17 International Journals with a specific track in
this event. Twenty proposals were submitted to our track
but only ten of them were selected and presented during
the conference. Finally, after a thorough evaluation (we
greatly appreciate the support of M? Cristina Baptista and
Jodo J. Mota from Technical University of Lisbon, ISEG), six
of these papers were accepted with minor or major revision
effectively carried out by the authors.

The first one, “Internal employability as a strategy for key
employee retention”, analyze the relationship of internal
employability with turnover intention and organizational
citizenship behavior, proposing labor satisfaction and com-
mitment as intermediating variables, by using structural
equation modeling (LISREL). The second one, “The effects
of the global financial crisis on Brazilian banking efficien-
cy”, focuses on the recent history of the market structure
of the Brazilian banking sector, as well as the effects of
the global financial crisis of the late 2000s on its over-
all relative efficiency, by using Data Envelopment Analysis.
The third article, entitled “The role of intellectual capital
and entrepreneurial characteristics as innovation drivers”,
analyze the influence of intellectual capital as well as per-
sonal characteristics of entrepreneurs on firms innovation
results, using both qualitative and quantitative method-
ologies. The fourth paper, “Corporate risk in family busi-
nesses under economic crisis”, focuses on the possibility
of asymmetrical corporate risk effects between periods of
stability and economic adversity. Empirical analysis was
carried out using a regression model with panel data. The
aim of the fifth article, "Exploring data collection innova-
tions by examining the effects of relationship marketing
on performance in times of crisis”, is twofold: a) to test a
model that relates relationship marketing (RM) efforts with
performance using structural equation modelling; and b)
to explore innovative and more effective data collection
tools to be employed in a marketing research context. Fi-
nally, the last article in this special section, “Corporate gov-
ernance and performance in the largest European listed
banks during the financial crisis”, uses panel data analysis

REV. INNOVAR VOL. 24, NUM. 53, JULIO-SEPTIEMBRE DE 2014

to examine the changes in the performance drivers of the
biggest European banks in the recent financial crisis.

The second section, dedicated to Marketing, contains the
articles Antecedents of Positive Relation-building between
Restaurants and their Clients; A Relationship Marketing
Approach to the Provision of Education as a Service: the
Experience of the University of Valencia, Traditional Food-
stuffs in North Eastern Mexico: Factors influencing Con-
sumption; and The Effects of Visual Information on Citizen
Willingness to Pay for Recreational Site Improvements in
Chile. The first article employs a sample of 150 restaurants
to analyze restaurant-client relationships, building on the
following causal sequence: (a) the value of the service de-
livered, (b) trust and commitment, (c) degree of success
in the relationship. The second article in the section rep-
resents an exploratory approach, constructing an integral
model of the relations that emerge between graduates and
university by developing structural equations to compare
them. As a result, the authors are able to conceptualize
and measure variables related to the behavior and percep-
tions of graduates of the University of Valencia. The third
article analyzes the influence exerted by different aspects
of traditional foodstuffs on consumer satisfaction in the
state of Sonora, using a regional rather than a national
perspective. The study is based on a survey of 1,129 con-
sumers and employs both descriptive and bivariate analy-
ses. The final article in the section examines the effects
of visual information on the willingness of citizens to pay
for infrastructural and water quality improvements in an
urban recreational site, applying the contingent valuation
method to two population groups.

The first article in the third section, dedicated to smaller
scale businesses, is Access to Finance for Colombian SMEs:
Examining the Financial Indicators. The authors analyze
the funding sources of small and medium enterprises in
an effort to identify the causes of the challenges to per-
formance that they face. The next article, Antecedents and
Dynamism in the Organizational Ambidexterity of SMEs,
analyzes some of the capabilities that enable enterprises
to achieve high levels of performance in contexts that re-
quire alignment with their operating environments. The
study was based on multivariate regressions performed for
117 industrial SMEs.






